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THE MAGAZINE

GGB Magazine is the gaming industry’s most comprehensive trade
publication. Designed to serve the communication needs of the inter-

national casino industry, GGB offers a mix of news, features, trend
analysis, expert columns, legislative updates, Wall Street financial data,
executive interviews and news on operational efficiencies.

GGB is truly worldwide, with coverage of all segments of the
gaming industry—commercial casinos, Native American gaming,
government-operated casinos, riverboat casinos, racinos, online

CIRCULATION & FORMAT

* GGB is a 4-color, glossy magazine (8.5” x 11”) printed monthly.

* GGB reaches approximately 15,000 executives in the global
casino market—including operators, manufacturers and distributors.

* GGB reaches key ancillary industries such as lodging, pari-
mutuels, lottery and entertainment.

INDUSTRY RELATIONSHIPS

* GGB is the official North American publication
of the Association of Gaming Equipment
Manufacturers (AGEM).

sing
P * GGB is an official publication of the casino
@ industry’s premier trade show, Global Gaming
Expo (G2E), Asia’s most important trade show,
ot gemigoo G2E Asia, and Global Gaming Women.
G2E@ASIA
TR RERE
- * GGB is the only official publication of the
@ American Gaming Association.
* GGB has a strategic partnership with the

National Center for Responsible Gaming.

T

ADVERTISING Lauren Byrge

CONTACTS

702-248-1565 ext. 227

LaurenB@ggbmagazine.com

Director of Sales & Marketing

Eastern

gaming, social gaming, suppliers, regulators, lotteries and gaming
commissions.

Our mission is to showcase cutting edge products and technologies
emerging throughout every segment of the casino industry.

Above all, GGB is timely, objective and interesting, focusing on
slots, table games, eSports, iGaming and sports wagering. GGB is
the “voice” of the international casino industry.

GGB ONLINE

The GGB Magazine website (GGBMagazine.com) offers banner
ads, buttons, custom eblasts and overlay ads for additional expo-
sure. Our digital edition is mobile friendly and offered free to
online readers.

GGB News is the industry’s only weekly online e-magazine.
(GGBNews.com) GGB News is sent to approximately 13,000
casino executives and gaming industry professionals.

OTHER PRODUCTS

Under the GGB brand, the company
offers GGB News, a subscription-

based weekly e-news magazine;
Casino Style magazine, an annual
supplement dedicated to non-gaming
amenities and attractions; Tribal
Government Gaming, an annual sup-
plement designed to be the definitive
resource on Native American gaming
and G2E Preview, an annual sneak
peek at the gaming industry’s most

important trade show and conference.

Floyd Sembler

Business Development Manager
480-231-8433
fsembler@ggbmagazine.com
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EDITORIAL SCHEDULE

JANUARY

25 People to Watch

When PASPA Crumbles

Pennsylvania Gaming Expansion

ICE Preview

TECHNOLOGY: Lights, Camera, Action:
Lighting Options for Casinos

BONUS DISTRIBUTION: ICE 2018, NCLGS
Conference

AD DEADLINE: Dec. 6 * MATERIALS: Dec. 12

FEBRUARY

The Scientific Games Miracle

The Changing Slot Floor

How to Retain Upper Management
Opportunities in Live (In Running) Betting
TECHNOLOGY: Cash Handling

BONUS DISTRIBUTION: ICE 2018

AD DEADLINE: Jan. 5 « MATERIALS: Jan. 10

MARCH

3 Operators to Watch

eSports and Sports Betting as Non-Gaming Amenities

Social Casinos

NIGA Preview

SPECIAL SECTION: Security & Surveillance
TECHNOLOGY: Purchasing Systems and Inventory
Control

BONUS DISTRIBUTION: World Game Protection

Conference

AD DEADLINE: Feb. 7 « MATERIALS: Feb. 13

APRIL

Ainsworth: The Novomatic Factor
Blockchain 101 & Gaming Implications
Cashback to Freeplay: Getting From Here to There
TECHNOLOGY: Table Game Technology

BONUS DISTRIBUTION: Indian Gaming 2018,
GIGSE & Juegos Miami

AD DEADLINE: March 7 « MATERIALS: March 13

MAY

State of Gaming in Japan

Slot Hold Percentage

Way Down South: Competition in Southern
California

TECHNOLOGY: Sports Betting Platforms
BONUS DISTRIBUTION: G2E Asia, Southern
Gaming Summit, Fast Coast Gaming Congress
AD DEADLINE: April 4 « MATERIALS: April 10

JUNE

Where Are the New Gaming Visionaries?
Sidebar: After the Moguls

PASPA Erased: What Now?

Macau: Beyond the VIP

TECHNOLOGY: Playing Cards: State of the Art

BONUS DISTRIBUTION: Canadian Gaming

Summit

AD DEADLINE: May 2 « MATERIALS: May 8

ULY

Brazil: Pain, Joy and Reality

The Live Casino: Making the Most of iGaming
Why Casino Taxes Matter

TECHNOLOGY: Casino Management Systems
BONUS DISTRIBUTION: OIGA Conference

and Trade Show

AD DEADLINE: June 6 « MATERIALS: June 12

I

AUGUST

Caesars Entertainment: Back From the
Brink

Food and Beverage Profitability in Casinos
Gaming in Australia

Regulatory Reform in Gaming
TECHNOLOGY: The New Pit
AD DEADLINE: July 6 « MATERIALS: July 12

SEPTEMBER

At Your Service: More Automation, Fewer
Hosts

Global Gaming Women: Great Women of Gaming
Reel Vision: The Resurgence of the Mechanical
Reel

TECHNOLOGY: Screens & Monitors, Slot Add Ons
BONUS DISTRIBUTION: G2E 2018 GGW Sessions
AD DEADLINE: Aug. 8 » MATERIALS: Aug. 14

OCTOBER

Everi: Best of Both Worlds

eSports regulation

TECHNOLOGY: Modern Marketing: Social Media,
Digital Ads

BONUS DISTRIBUTION: G2E 2018, Arizona Indian

Gaming Association Trade Show

AD DEADLINE: Sept. 5 « MATERIALS: Sept. 11

Every issue of GGB also includes an extensive fea-
ture on Native American gaming, iGaming, legal
and compliance, and other cutting edge topics.

Schedule subject to change

NOVEMBER

Aristocrat: Global Powerhouse

Casinos in Africa

Blockchain & Gaming; Perfect Together?
TECHNOLOGY: Franchising Restaurants in
Gaming

BONUS DISTRIBUTION: SAGSE Buenos Aires;
Eastern European Gaming & Entertainment
Expo

AD DEADLINE: Oct. 3 » MATERIALS: Oct. 9

DECEMBER

10 Trends for '19

Electronic Table Games

Affiliates in iGaming

TECHNOLOGY: iGaming Platforms

AD DEADLINE: Nov. 7 « MATERIALS: Nov. 13

GGB ANNUAL PUBLICATIONS

TRIBAL

Government Gaming

IGRA 30 Years Later

Tribal Gaming Expertise — What Has Been
Accomplished?

Architectural Trends in Indian Country
BONUS DISTRIBUTION: Indian Gaming 2018,
G2E, OIGA Conference and Trade Show,
Arizona Indian Gaming Association Trade
Show, Mailed Separately to North American List
DEADLINE: March 15 « MATERIALS: March 21

CASINOSye

Bar Technology
Integrated Resort Seating & Furnishings

Super Amenities: How to Distinguish Your
Property

BONUS DISTRIBUTION: G2E 2018, Mailed with
July issue of GGB

DEADLINE: May 22 « MATERIALS: May 30

SPREVIEW

The Green Casino

Progressive Products

BONUS DISTRIBUTION: G2E, Mailed separately
to entire list one month before G2E
DEADLINE: July 31 « MATERIALS: Aug. 6




SPACE AND MATERIAL DEADLINE

ISSUE AD SPACE DEADLINE AD MATERIAL DEADLINE

JANUARY December 6, 2017 December 12, 2017

MARCH February 7, 2018 February 13, 2018

MAY April 4, 2018 April 10, 2018

JULY June 6, 2018 June 12, 2018

SEPTEMBER August 8, 2018 August 14, 2018

NOVEMBER October 3, 2018 October 9, 2018

GGB ANNUAL PUBLICATIONS

I«B!EmAelll-t Gaming Al N Q]’W @PREVI EW

APRIL JULY AUGUST

AD DEADLINE: March 15, 2018 AD DEADLINE: May 22,2018 AD DEADLINE: ]uly 31, 2018
MATERIAL DEADLINE: MATERIAL DEADLINE: MATERIAL DEADLINE:

March 21, 2018 May 30, 2018 August 6, 2018

GGB magazine and supplement specifications: Trim Size: 8.375" x 10.875". Please allow .125" additional on all sides for full page with bleed. Files need to be
submitted CMYK, high-resolution, 300dpi PDF preferred. For smaller ads, or additional information, please contact your sales representative. Submit materials
to GGB magazine Art Director Monica Cooley at cooley7@sunflower.com.
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RATES & SPECS

Size (all prices net)

Full Page

Two-page Spread

1/2 Horiz. 2 Page Spread
2/3 Vertical

Jr. Page or 1/2 Page Horiz.
1/3 Vertical or Square

4-COLOR ADVERTISING RATES (MONTHLY NET IN $USD)

6Xx 3x 1x

$3,905 $4,255 $4,510 $4,695
$7,250 $7,900 $8,375 $8,710
$4,450 $4,850 $5,140 $5,350
$2,900 $3,160 $3,350 $3,485
$2,245 $2,450 $2,595 $2,700
$1,675 $1,825 $1,935 $2,010
AD SIZES Magazine trim size 8.375 x 10.875.

For bleed ads, add 1/8” (.125) on all sides from trim and/or the 2/3 V (top,
sides & bottom), 1/2 H 2 page spread, and 1/2 H, (sides & bottom).

Full Page

Bleed 8 5/8 x 11 1/8 (8.625 x 11.125)
Trim 8 3/8 x 10 7/8 (8.375 x 10.875)
Live 7 5/8 x 10 1/8 (7.625 x 10.125)
Non-bleed 7 5/8 x 10 (7.625 x 10)

2 page spread

Bleed 17 x 11 1/8 (17 x 11.125)

Trim 16 3/4 x 10 7/8 (16.75 x 10.875)
Live 16 x 10 1/8 (16 x 10.125)
Non-bleed 16 x 10

1/2 Horiz. 2 page spread
Bleed 17 x5 1/2 (17 x 5.5)

Trim 16 3/4 x 5 3/8 (16.75 x 5.375)
Live (16 x 5)

Non-bleed 16 x 4 7/8 (16 x 4.875)

2/3 Vertical

Bleed 5 1/2x 11 1/8 (5.5 x 11.125)
Trim 5 3/8 x 10 7/8 (5.375 x 10.875)
Live 5x 10 1/8 (5 x 10.125)
Non-bleed 5 x 10

Junior page
Non-bleed 5 x 7 7/16 (5 x 7.4375)

1/2 Horizontal

Bleed 8 5/8 x 5 1/2 (8.625 x 5.5)

Trim 8 3/8 x 5 3/8 (8.375 x 5.375)

Live 7 5/8 x 5 (7.625 x 5)

Non-bleed 7 5/8 x 4 7/8 (7.625 x 4.875)

1/2 Vertical

Bleed 4 3/8 x 11 1/2 (4.375 x 11.125)
Trim 4 1/8 x 10 7/8 (4.125 x 10. 875)
Live 3 5/8 x 10 1/2 (3.625 x 10.5)
Non-bleed 3 6/8 x 10 (3.75 x 10)

1/3 Square
Non-bleed 5 x 4 7/8 (5 x 4.875)

1/3 Vertical
Non-bleed 2 3/8 x 10 (2.375 x 10)

Millimeters | Full Page
Bleed 219.075 x 282.575

Trim 212.725 x 276.225

Live 193.675 x 257.175
Non-bleed 193.675 x 254

Millimeters | 2 page spread
Bleed 431.8 x 282.575

Trim 425.45 x 276.225

Live 406.4 x 257.175

Non-bleed 406.4 x 254

Millimeters|1/2 Horiz. 2 pg. spread
Bleed 431.8 x 139.7

Trim 425.45 x 136.525

Live 406.4 x 127

Non-bleed 406.4 x 123.825

Millimeters | 2/3 Vertical
Bleed 139.7 x 282.575

Trim 136.525 x 276.225

Live 127 x 257.175

Non-bleed 127 x 254

Millimeters | Junior page
Non-bleed 127 x 188.9125

Millimeters | 1/2 Horizontal
Bleed 219.075 x 139.7

Trim 212.725 x 136.525

Live 193.675 x 127

Non-bleed 193.675 x 123.825

Millimeters | 1/2 Vertical
Bleed 111.13 x 282.58

Trim 104.78 x 276.23

Live 92.08 x 266.7

Non-bleed 95.25 x 254

Millimeters | 1/3 Square
Non-bleed 127 x 123.825

Millimeters | 1/3 Vertical
Non-bleed 60.325 x 254

ALL AD MATERIALS SUBMITTED TO

GLOBAL GAMING BUSINESS SHOULD
BE FORMATTED AS FOLLOWS:

* Postal Mail Submission: All page layouts,
images, art and fonts should be supplied on a
Mac-formatted CD or zip. (Color proof must
be provided.) Send to: John Buyachek,
Director of Sales, 901 American Pacific Dr.,
Suite 180, Henderson, Nevada 89014.

* PDFs preferred, Print Optimized:
Document size must include crop marks offset
15 pts and 1/8-inch bleed for all ad bleed
pages. Fonts and images must be embedded.
(All images and text CMYK and 300 dpi at
final size.) Color Management must be turned
off. Compress files with Automatic
Compression and Quality Set to Maximum.
(Acrobat 4 or 5, and 6 compatible, resolution
at 2438.) Color proof must be provided.

¢ Email/FTP Submission: If under 25 MB,
email to cooley7@sunflower.com. If over 25
MB, an FTP site is available. Please email
Monica Cooley at cooley7@sunflower.com
for the FTP instructions.

o All page layouts, images and art should be
built in: QuarkXpress 4.0 or higher, Adobe
Illustrator 6 or higher, Adobe Photoshop 5 or
higher. (We cannot accept ads built in Corel
Draw, Microsoft Publisher, Microsoft Word,

Excel or PowerPoint.)

e All images and art should be 300dpi/150lpi
saved as EPS or TIFF for the Mac and CMYK
only. If additional (PMS) color is used, please
note this when the ad materials are submitted.

* We can only accept Adobe postscript fonts.
(We cannot accept forced and/or true type fonts.)
Without color proof, publisher cannot be
responsible for the outcome of the ad colors.

* With all ads, please include publication
name, advertiser’s name, ad size and a con-
tact’s phone number.

ANY QUESTIONS REGARDING
AD SALES, PLEASE CONTACT:

LAUREN BYRGE
Director of Sales & Marketing
702-248-1565 x227 office
702-210-8787 mobile
LaurenB@ggbmagazine.com

FLOYD SEMBLER
Business Development Manager
480-231-8433 mobile
fsembler@ggbmagazine.com

For questions regarding production please email

Monica Cooley at cooley? @sunflower.com.
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Subscrbe | Advertse | AboutUs | GoMoble | [ER)Read GGB Digital Editions

GLI's Roundtable 2017 - Indusiry Learning, Elevated.
Register Today

gaminglabs.com in » #GLRTI7

Home | Features | Columns « | Departments v | Archives v | GGB Directory |

IN THIS ISSUE: MARCH 2017

RIDING THE ROUTE  Ditributed gaming—the
nextbig trend

BORDER WAR Tribes, MGM ocked n legal
dispute in Connecticut

CASINOS & MONEY LAUNDERING: AN
INDUSTRY SCORECARD

AFFILIATES WITH BENEFITS U S -facing
affiates are leaming (o work wih reguialors ang
I markets

HARD RESULTS WITH GREAT SOFTWARE
New gaming programs drive

e ca8ino profits.
. w Your One Stop Shop for
Y Op ..& All Things Online Gaming

- iGamingPlayer.com

INDIAN GAMING TRADESHOW & CONVENTION

P 1012317 S DG COMTNTON N 54

THE AGENDA

Wy ne suerarge sot macnines s
making lots of trends: o . -

Grow We Must

Gaming opportunities abound

BY ROGER GROS, PUBLISHER

GG

m PODCASTS

Jonathan Jossel David Jacoby Chief Kaniil Ashanti Stephen Crosby
CEO, Plaza Hotel & Executive Officer, Founder, Developer  Chairman.

Casino Lucky Dragon Hotel and Leac Strategist.  Massachusetts

and Casino SpendSight Gaming Commission

‘See ai GGB Podcasts
COLUMNS

FANTINI'S FINANCE

n Making the Most = Good For Gaming?
How siates can maxmize Donald Trump's impact or
gaming's many benefits oy gaming and positive signs for
17
BY GGB STAFF o
1 BY FRANK FANTIN

FRANKLY SPEAKING TABLE GAMES

Ps Michigan Madness Ace in the Hole
. Misbehaving at Michigan with Doin "
=4 Dr. Phil o

i BY FRANK LEGATO

-

FEATURES

S5 Wi Hard Results with Great
j'\‘ ] Software
New gaming programs drive casino
- profits

GGB MAGAZINE WEBSITE ( (Rates per month)

@ 728 x 90 (Leaderboard banner)
* $2,600 exclusive
* $650 to rotate with 5 other advertisers + $15/1K page views

@ 728 x 90 (2nd Position)
e $1,450 exclusive + $15/1K page views

© 728 x 90 (3rd Position)
* $1,250 exclusive + $15/1K page views

728 x 90 (Footer banner)
* $1,000 exclusive
* $250 to rotate with 5 other advertisers + $15/1K page views

@ 300 x 250 (Top square)
* $2,600 exclusive
* $650 to rotate with 5 other advertisers + $15/1K page views

@ 300 x 250 (2nd square)
® $2.200 exclusive

* $550 to rotate with 5 other advertisers + $15/1K page views
GGB MAGAZINE OR GGB NEW
3120 x 240 ©120 x 90
* $375 month per site * $150 month per site
+ $15/1K page views + $10/1K page views
GGB MAGAZINE & GGB NEWS ¢ (Combo Rate)
120 x 240 120 x 90
* $550 month both sites * $250/month both sites
+ $15/1K page views + $10/1K page views/site

Cost per page view will be capped at 20,000 page views.

All files should be submitted in RGB color, 72dpi resolution in JPEG, GIF, or
SWF format. Ad may be animated, with a maximum of two full animation
sequence repeats with each page refresh.

SPECIALTY ADS & EBLAST

Lauren Byrge, Director of Sales & Marketing

702-248-1565 ext. 227 * LaurenB@ggbmagazine.com

* Vertical Overlay Ad Size: 300 x 600
» Mobile Ad Size: 200 x 400

Exclusive purchase only at $5,000 per month

GGB OVERLAY AD GGB EBLAST

Overlay ad appears over a GGB web page every time Deliver your message directly
a person goes to the site. Overlay ads will also appear to the GGB database, with

on Mobile and other handheld devices. approximately 13,000 execu-
- Horizontal Overlay Ad Size: 850 x 486 tives and casino professionals.

GGB fully supports all heml

formats.

$3,000 per eblast

Floyd Sembler, Business Development Manager
480-231-8433  fsembler@ggbmagazine.com
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ANNUAL SUPPLEMENTALS 2018
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Goverm TRIBAL

| Government Gaming

The Faces of ?
Tribal Gaming ¥ \

Taking ~,°
Charge

CLUB CRAZE
DRESSING UP

FRANCHISE FE

Getting the-Most

qYM&B Dapaﬂun%an!

G2E Preview is the most compre-
hensive publication highlighting the
world’s most significant gaming
event, Global Gaming Expo (G2E).
G2E Preview provides advance
information about keynote speakers,
conference sessions, A-Z exhibitor
listings, details on the Integrated
Resort Experience (IRE), Security &
Surveillance, panel discussions,
igaming, show floor plans and more.

Tribal Government Gaming is the
definitive resource on Native
American gaming. More than just
a comprehensive guide to Class II
and Class III Indian casinos, Tribal
Government Gaming features
editorial coverage of cutting-edge
issues such as tribal sovereignty,
Indian gaming regulation, economic
diversification, nation-building,
compacts and more.

TGG Full $3,750 CS Full $3,095 G2E Full $3,095

TGG 2/3 $2,800 G2E 2/3 $2,300
TGG 1/2 $2,250 CS 1/2 $1.900 G2E 1/2 $1,900
TGG 1/3 $1,650 G2E 1/3 $1,400

One-third page Tribal profile included
ONLY when a full page ad is purchased
in this publication.

One-half page Corporate profile included for
advertisers running six or more ads in GGB
magazine

BONUS DISTRIBUTION:

Indian Gaming 2018, G2E, OIGA
Conference and Trade Show, Arizona
Indian Gaming Association Trade

BONUS DISTRIBUTION:
G2E, stand alone mailing in

August to all GGB subscribers

Show, stand alone mailing in April to GGB magazine )
North American GGB subscribers AD DEADLINE: May 22, 2018 AD DEADLINE' July 31, 2018
AD DEADLINE: March 15, 2018 MATERIALS: May 30, 2018 MATERIALS: Aug. 6, 2018

MATERIALS: March 21, 2018

Lauren Byrge Floyd Sembler

Director of Sales & Marketing Business Development Manager
702-248-1565 ext. 227 * LaurenB@ggbmagazine.com 480-231-8433 ¢ fsembler@ggbmagazine.com




